
P R E S E N T S

The Holidays
Americans are heading into the holiday season 
juggling anxiety and stress from shopping, gift 
giving, and travel.  

Politics Over the Holidays
Americans are taking a respite from political 
discussions over the holidays. 

The Political Outlook for 2023
Pessimism is pervasive as Americans prepare for 
divided government in 2023, but their 
expectations are nuanced.  

The Social Media Effect
Social media is driving us apart and it’s 
happening across all the major platforms but one.

This report is based upon responses from a survey of 1,001 adults, 
conducted online December 2-5, 2022 

The Holiday Season Brings 
A Mix of Hopes and Worries, 
Anxiety and Joy 
December 2022

WHAT’S INSIDE

HOLIDAY EDITION 



GenZ and Millennials are 
bucking the trend on 
holiday spending, with 59% 
42% respectively planning 
to spend more; but GenX
and Boomers are planning 
to spend less.

Anxious Americans Are Tightening Their Belts 
Heading into the Holiday Season 

Heading into the holiday season, 
Americans are feeling slightly more 
pressured and worried than excited 
and energized.  

Americans are not ready to open their 
wallets for the holidays this year. 
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On the one hand, 
Americans are excited about 

…while at the same time, 
pluralities are feeling pressured about 

57%
time with 

extended family 

55%
family 
visits

45%
In-person 
shopping

43%
holiday 
travel

45%

24%

30%

Online holiday shopping continues 
to grow at the expense of in-person 
shopping.  

plan to 
spend less

plan to spend more in the holiday 
season this year compared to last year

plan to 
spend the same

of Americans plan to shop more online 
this year rather than less (20%). 

… but in-person shopping is in decline:  
just 23% of Americans will shop more in-person 
this year, versus 43% who will shop less.  

46%

40%
pressured 

and worried

36%
excited and 
energized



Twice as many Americans (40%) say they are more comfortable traveling this year than 
less comfortable (20%), and another 39% say they feel about the same. Nearly half of 
Americans plan to travel over the holidays by car, bus, train, or plane. 
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What one giveth over the holidays is not necessarily the same as what one hopes to receive.  

Spending on families comes first during the holidays. 

When asked to choose what they would do if they found an extra $250, only 1-in-10 people would spend it on friends. 

41%

9%

11%

39%

splurge on gifts for family

splurge on gifts for friends

buy something special for yourself

save it

Women are more generous 
than men:  46% say they 
would splurge on family 

compared to only 36% of men. 

Among the 53% who are not traveling 
are staying at home because they are 

hosting or family is nearby

40%

20%

39%

say that are
more comfortable
traveling this year

say that are
less comfortable
traveling this year

feel about
the same

58% of Americans
want to give something special to family and friends that they wouldn’t normally buy for 
themselves, rather than a practical gift.  

When it comes to gifts they would appreciate most, GenZ and Millennials would like 
something special (56%), while GenX and Boomers want practical gifts (57%).  
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Americans Enjoy a Respite from Politics 
Over the Holidays 

Politics won’t be on the holiday 
menu this year, as Americans 
take a break from the political 
back-and-forth.

On Christmas metrics, the Democrats have a slight edge.

We know Americans are divided politically, they’re also divided about which party best represents 
the Christmas spirit. 

59% 
of Americans do not talk about politics 
at all with family over the holidays 

Generally, GenZ and Millennials are more likely to talk politics with 
family than their GenX and Boomer parents and grandparents.

of Americans say that the 
Democratic party is more 

like Santa Claus 

of Americans say that the 
Republican party is more 

like the Grinch

58% 57%

52%
of Americans say the 

Democratic party better 
represents the Christmas spirit

48%
of Americans say the 
Republican party better 
represents the Christmas spirit



Post Midterms and Heading into the Holiday Season, 
Pessimism about Our Nation’s Politics Is Pervasive 

By over 2-to-1, Americans 
see more division and 
contentiousness coming 
with the new divided 
Congress in 2023.
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This gloomy outlook is non-partisan and shared among men and women, old and young, and urban and rural. 

of Americans expect politics to be 
more divisive and contentious 
under the new divided Congress 

of Americans are hopeful that the 
election result will make 
government more productive 

70%
30%

3-in-4 Americans fear that a divided congress means extreme elements in both parties 
will have more influence, making it harder to compromise and get things done.

In this poll of adults,

42%

29%

Democrats (67%) think President Biden will use a divided Congress 
to work with Republicans, but only 18% of Republicans say the same. 

At the same time, only a quarter of Democrats and Independents 
and one-third of Republicans expect Republicans in Congress to 
work with President Biden to get things done.  

30% say the country is 
headed in the right direction 
and 70% say the country is 

off on the wrong track.

President Biden’s approval 
rating in the poll is 
45% approve and 
55% disapprove.

68% of Americans 
expect Republicans to use control of the House of 
Representatives to check President Biden.

Biden will work with Republicans

Republicans will work with Biden



Today’s Biggest Social Media Sites Are Seen as 
Doing More to Divide Us and Weaken Democracy, 
than Bring Us Together and Strengthen Democracy

Americans overwhelmingly believe social media is a threat to our democracy.  
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The negative effect of social media on people and politics is not limited to a specific platform. 

50% 49%

29%
37%

27% 26% 24%

21%
16%

22%
18% 16% 14%

31%

Bring together
/strengthen 
democracy

Divide/weaken 
democracy

When asked to evaluate seven major social media sites, Americans say each one is doing more to divide people 
and weaken democracy than unite people and strengthen democracy, with the sole exception of YouTube. In the 
cases of Twitter and Facebook, the divide-to-unite ratio is alarming at over 2-to-1.

social media is making our 
democracy weaker 

social media is making our 
democracy stronger

social media is pitting people 
against each other and driving 

them apart 

social media is helping people 
understand each other and 
bringing them together 

68%

70%

32%

30%



Methodology

Benenson Strategy Group conducted 1,001 
online interviews with adults nationwide.  

The survey was fielded from December 2-5, 2022.  
The data was weighted to reflect U.S. Census data 

to ensure an accurate demographic representation. 
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